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These Brand Guidelines contain the Our Views, Our Voices logo, elements and visual applications, along with guidance for their correct usage. They are
intended for use by national/regional NCD alliances in receipt of Our Views, Our Voices grants and who need to apply Our Views, Our Voices branding to their
work in consultation with the NCD Alliance. If you are unsure about whether or not you are authorised to use the Our Views, Our Voices logo, elements and
applications, or if you have other doubts on their correct usage, please contact us at ourviewsourvoices@ncdalliance.org

You can download the logo in various formats and languages here:
https://drive.google.com/drive/u/1/folders/1uY_Ys5bfh_YCmGpPeldkNhenUiKOYfow



Brand guidelines

Logo

The Our Views, Our Voices initiative promotes the meaningful
involvement of people living with noncommunicable diseases in the
NCD response by supporting and enabling individuals to share their
views in order to take action and drive change. An initiative of the NCD
Alliance and people living with NCDs, it seeks to advance the rights

of people living with NCDs and combat stigma and discrimination.
The four components of the logo describe the pillars of this initiative:
consult, advocate, involve, amplify.

Construction concept

Our symbols

C

INVOLVE

®

AMPLIFY
N\
o/

ADVOCATE

CONSULT

Line style for rounded
and centred icon

The typeface used is a slightly modified
regular MULTICOLORED font.

For the claim, it is
VAG Rounded LT Pro Bold

The typeface used is a slightly modified
regular MULTICOLORED font.

For the claim, it is
VAG Rounded LT Pro Bold

You can download the logo in various formats and languages here:
https://drive.google.com/drive/u/1/folders/1uY_Ys5bfh_YCmGpPeldkNhenUiKOYfow

Our Views, Our Voices

Logo
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C VOICES

An initiative by the NCD Alliance
and people living with NCDs



Brand guidelines

Logo | Name

The name of the initiative is Our Views, Our Voices and should be
written out in full always along with the logo, and our claim An
initiative by the NCD Alliance and people living with NCDs.

The acronym OVOV is the shortened version of the name that should
be used for internal documents only.

Itis incorrect to use the acronym ‘OVOV’ to accompany the symbols
that make up the logo

(X
C®©C
OovVoVv

An initiative by the NCD Alliance
and people living with NCDs

Hashtag

The main hashtag that accompanies the project is:

#NCDvoices

You can download the logo in various formats and languages here:
https://drive.google.com/drive/u/1/folders/1uY_Ys5bfh_YCmGpPeldkNhenUiKOYfow

Our Views, Our Voices

Q OUR
& VIEWS,
2 OUR
C VOICES

An initiative by the NCD Alliance
and people living with NCDs

Logo



Brand guidelines

Logo | Versions

The Our Views, Our Voices logo is available
in two orientations — horizontal and vertical
—to ensure maximum functionality.

Main version
The square version of the logo is the

default option and is used in the majority of
communication materials.

Alternative version

When the available space is horizontal, or to
accompany other logos, the horizontal version
of the logo is used.

You can download the logo in various formats and languages here:
https://drive.google.com/drive/u/1/folders/1uY_Ys5bfh_YCmGpPeldkNhenUiKOYfow

Our Views, Our Voices

Q OUR
& VIEWS,
2 OUR
C VOICES

An initiative by the NCD Alliance
and people living with NCDs

C©C
OUR VIEWS, OUR VOICES

An initiative by the NCD Alliance and people living with NCDs

Logo



Brand guidelines

Logo | Sizing and spacing

The minimum amount of space surrounding the logo is
equal to the width of the "0" symbol. This applies equally

for the horizontal and vertical version (as shown).

For maximum impact, we recommend allowing even more

space around the logo, if possible.

Minimum size
Please do not scale the logo smaller than 25 mm.

OUR A
@ glgzvs' Print = 25 mm
VOlCES Digital = 70 pixels

An initiative by the NCD Alliance v
and people living with NCDs

In exceptional cases where the logo has to be reduced, it
can be used without the claim. Ex. for socialmedia icon.

© OUR ~

® VIEWS, - Print=15mm

C OUR Digital = 50 pixels
VOICES ¥

You can download the logo in various formats and languages here:

https://drive.google.com/drive/u/1/folders/1uY_Ys5bfh_YCmGpPeldkNhenUiKOYfow

Our Views, Our Voices

C VOICES

An initiative by the NCD Alliance§

Logo



Brand guidelines Logo

Logo I Colour optlons Full colour Full colour reversed

Whenever possible, the logo should be

used in full colour. ( OUR 7
One colour version (o) VIE A S)
For printing when using only one colour, or on OUR

light or white backgrounds to improve legibility. VO'CES

Reverse version

The (white) reverse logo is for dark
backgrounds and darker areas in photographs.

&
—

? > An initiative by the NCD Alliance

An initiative by the NCD Alliance and people living with NCDs

and people living with NCDs

Full colour or special usage, white One colour or special usage, black One colour or special usage, white

2 OUR QO OUR QO OUR
@ YEWS, ® VIEWS, ® VIEWS,

OUR OUR
- VOICES T VOICES C VOICES

? > An initiative by the NCD Alliance ? > An initiative by the NCD Alliance ? > An initiative by the NCD Alliance
and people living with NCDs and people living with NCDs and people living with NCDs

You can download the logo in various formats and languages here:
https://drive.google.com/drive/u/1/folders/1uY_Ys5bfh_YCmGpPeldkNhenUiKOYfow

Our Views, Our Voices 7



Logo | Language variations
Q¢ NUESTRA C) NOTRE Q) HAWM
® VISION, ® VISION, ® MHEHWU4,
< NUESTRA < NOTRE <X HALW
< VOZ < VOIX < NONOCA

y personas que viven con ENT et des personnes vivant avec MNT

Lil§) <
oY S
LLﬂgiahgc>

Gmall Wl Gyb 50 8y3be

@0 Ogdus 009 Dbl G21eYL
gyl 2 p3led

You can download the logo in various formats and languages here:
https://drive.google.com/drive/u/1/folders/1uY_Ys5bfh_YCmGpPeldkNhenUiKOYfow

Our Views, Our Voices

Q
=

St

1 nogen, xmeywmx c HA3

MAONI
YETU,
SAUTI
YETU

An initiative by the NCD Alliance
and people living with NCDs

Logo



Brand guidelines

Logo | Language variations

The logo has been translated into Spanish, French, Russian, Swabhili and Arabic.

Alternative horizontal version

C©C
./
NUESTRA VISION,NUESTRA VOZ

Una iniciativa de la Alianza de ENT y personas que viven con ENT

C©C
HAWWMHEHMS, HAWMIOIOCA

Muuumatmea AnbaHca no HUA3 v niogen, meywmx ¢ HA3

VRO RS

C©O©C
NOTRE VISION, NOTRE VOIX

Une initiative de I'Alliance sur les MNT et des personnes vivant avec MNT

C©C
MAONI YETU, SAUTI YETU

An initiative by the NCD Alliance and people living with NCDs

L
Liilgnlg Ulg)
£ 0olpVb gl Wl Byb (e 8y3bo
&yludl y& G1eYI go g (09 &yl

You can download the logo in various formats and languages here:
https://drive.google.com/drive/u/1/folders/1uY_Ys5bfh_YCmGpPeldkNhenUiKOYfow

Our Views, Our Voices



Brand guidelines

Logo | Typography

Multicolore regular

VAG Rounded LT Pro Bold

Primary palette

Pantone

C
O,

N\
./

Logo

OUR
VIEWS,
OUR
VOICES

An initiative by the NCD Alliance
and people living with NCDs

RGB HTML
R=231 G=33 B=118 #e72176
RGB HTML
R=51G=62 B=72 #333e48

Our Views, Our Voices

10



Brand guidelines

Logo | Partners

The Our Views, Our Voices logo and NCD Alliance.

Example for covers 210x270mm

TIT PUBLICATION

IQUIAE OPTASPED
QUOS

Q ou
VIEWs
Qow
C VOICES
2=

it b he NCD Allnce ONCDANam:e

Example for back covers

C®C?
OUR VIEWS, OUR VOICES

Aninftive b tha NCD liance and people ving ith NCDE

0 NCDAlliance

#NCDvoices

Our Views, Our Voices

Title of your
publication

Match pictures of
people with colors.

Place logos according
to the proportions
indicated at the
bottom of your cover.

Logo

The Our Views, Our Voices logo can be used for events that are co-hosted or supported by the NCD Alliance and
on materials produced as part of work supported by the NCD Alliance with prior written permission only.

TIT PUBLICATION IQUIAE
OPTASPED QUOS
COUNTRY

TIT PUBLICATION IQUIAE
OPTASPED QUOS
COUNTRY

oul
g VISWS,

C VOICES

D mma

NGD Alnce.
‘o peopieing i NCDS

TIT PUBLICATION IQUIAE
OPTASPED QUOS
O ou © OUR COUNTRY
@ Vi EWS, ® VIEWS,
= OUR 2 OUR
< VOICES T VOICES
? An nftive by the NCD Allnce ONCDAIIlance YOUR LOGO 9 M‘wmm:k“ ONCDAIIlance YOUR LOGO QNanlllance YOUR LOGO YOUR LOGO
In case you need more space for
logos or information, you can use a
white back cover as an gltern‘atlve, o 'OX®)] ?
use a guide as an orientation to OUR VIEWS, OUR VOICES
place the information A infifive by the NCD Alance and peope ing with NCDS
ONCDAIIianoe
Q®C?
OUR VIEWS, OUR VOICES
0 NCDAllance YOURLOGO YOUR LOGO YOURLOGO YOUR LOGO
Space to place your logo, contact
information, web...
Web, mail, contact #NCDvoices | Web, mail, contact #NCDvoices

1"




Brand guidelines Logo

Logo | Incorrect use

Do not use our logo on a

background that may compromise

its legibility. Q OUR @@@
o VIEWS, VIEWS,

~__ OUR OUR
> VOICES VOICES

An initiative by the NCD Alliance
and people living with NCDs

Do not alter the size and
relationship or rearrange any
elements within the logo.

Do not add a drop shadow to the
logo.

Do not distort, condense, stretch or
modify our logo in any way.

- ® ®)
WEOX®; OUR
OUR O VIEWS,

VIEWS, OUR
OUR C VOICES
VOICES - .
@ An inifiative by the NCD Alliance ? An initiative by the NCD Alliance
An initiative by the NCD Alliance and and people living with NCDs and people living with NCDs

people living with NCDs

) ) )
| ~ OUR Q < OUR
YEOX®, VIEWS, & & VIEWS,

OUR © OuR
OovOVv VOICES T C VOICES

An initiative by the NCD Alliance

. . . An initiative by the NCD Alliance
and people living with NCDs and people living with NCDs

Our Views, Our Voices 12



Brand guidelines

Elements
Initiative graphics
Graphic elements, illustrations, quotes and photographs of activities and participants of activities related to the Our Views, Our Voices initiative are central to the
development of materials. All quotes and photographs used are based on explicit consent from individuals.
The main illustration shows the people, environment and different icons that represent the main areas of action.
It is created with simple open lines and rounded vertices, using the main colour palette. This image has been adapted to different formats and media, both printed
materials and those for social networks and the web. See examples below.

Header for Twitter

Our Views, Our Voices 13



Brand guidelines Elements

‘ ‘ #NCDAF2017  #NCDvoices
(13
I heard moving stories. | learnt a great FReEEIDIaERRIO RIS »
. . I IS condifion which Is a lirefime con jon,
deal + lot of st th t With th diti hich lifeti diti
ed It gives U.S alot o X reng °. you should have a very good and close
continue defending our rights as patients. relationship with your doctor
so that you are able to ask
questions where you don‘t
understand.

Beatriz Larrea, Argentina,
participant at the NCDA Our Views, Our Voices

An initiative by the NCD Alliance

and people living with NCDs

#NCDvoices workshop, 30-31 Oct 2017 Community Conversation
participant, Kenya

7 Z ViEws
) 0 g
and people ing with NCOs #NCDAF2017  #NCDvoices ? s ot Oum..;a,me
Interactive
The cover of the interactive guide, with a simple animation For quotes, it is used as a neutral background pattern to highlight the
where the city is applied in gray on a black background, and individual, with brightly coloured backgrounds.

people and icons stand out in bright colours, bringing them
to the forefront.

[llustration in ink

Our Views, Our Voices 14


https://indd.adobe.com/view/71c4b0f9-ae2b-409a-bd85-afdeb0b8fdb9

Brand guidelines

Colour palette

In addition to black and white, the primary colour palette and three supporting grays are presented below. The primary palette is very lively and full of
energy, aiming to convey positivity, diversity, and inclusion. Use CMYK specifications for print applications; use RGB or HTML specifications for digital

applications.

Primary palette

Pantone

Elements

Our Views, Our Voices

15



Brand guidelines

Typography

Primary typeface

Our corporate typeface is
VAG Rounded LT Pro

for titles and highlights
(you can use any colour of
our palette)

Body text

Acumin Pro
Designed by Robert Slimbach.
From Adobe Originals.

Color for body text

100% black

Acumin is a versatile sans-
serif typeface family intended
for a balanced and rational
quality. Solidly neo-grotesque, it
performs beautifully at display
sizes but also maintains an
exceptional degree of sensitivity
for text sizes. It should be used
on all professionally produced
materials.

Our Views, Our Voices

VAG Rounded LT Pro Bold

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789, .;¢? i €ES#&/()*+/={|}

Elements

VAG Rounded LT Pro Light

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;i€LSH#&()*+/={|}

Acumin Pro Light
Acumin Pro Light Italic

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;; ? i €£$#& ()*+/={|}

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ
0123456789, 2EL$#&()*+/={|}

Acumin Pro Semibold
Acumin Pro Semibold Italic

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;¢?{EES#&'()*+/={|}

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;¢ ?EESHE ()*+/={|}

16



Brand guidelines

Typography alternative

For those who cannot access corporate fonts,
the following fonts are free to use, and can be
easily accessed on the Internet.

Primary typeface

M PLUS Rounded 1c

https://fonts.google.com/specimen/
M+PLUS+Rounded+1c?preview.text_type=custom

Body text
Open Sans

https://fonts.google.com/specimen/Open+Sans?preview.

text_type=custom

Our Views, Our Voices

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;¢ ?ELSHR' O*+/={]}

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;; 2 €£$#&'O)*+/={|}

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;; HELS#H&()*+/={ |}

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;¢?EL$#&()*+/={]}

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;: 2 €EL$#&'()*+/={|}

Elements

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;¢ 2 €£$#&'()*+/={]}

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;¢ 2V €£83#&°()*+/={|}

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIIKLMNOPQRSTUVWXYZ
0123456789,/ €L£$#& () +/={ | }

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789,.;¢?Ii€£$#&()*+/={ | }

abcdefghijkimnopqrstuvwxyz
ABCDEFGHI/KLMNOPQRSTUVWXYZ
0123456789,.;: ?/i€£$#&' () *+/={| }



Brand guidelines

Typography
Example for publications A4 or similar

VAG Rounded LT Pro

a..
AaQ..

Acumin Pro

Aa..
Aa...

Our Views, Our Voices

TIT_01
Regular 19 pt

TIT_02
Regular 15 pt

SUBT_03
Medium 13 pt

BODY TEXT
Light 10 pt

SUBT_04
Semibold
11 pt

QUOTES
Light 11 pt

Name
Semibold 8 pt

Charge
Light 8 pt

Elements

Ihilliq uatioratio venist enihit endant

Id ut re magnisquat di renimus autemol omnihil
iaspelesti nobis re num dolor

Sitibus alicipitium quiam suntum

Atquias ab incti conserum nist aborpor ionsed es que cus ne coritat
ionsercit, te dianditatur, omnis voluptiae cupta ad qui blatquam doloribus
sitaquam, cum dolorem quo qui iliaepudis et is ad modicaturit, evenia des
eiciae officab inis antiumquis eicte volesero vel endenis sumquam ant
faccae officiis essequi odio di cus dipictem dolum quiatem ea voloruptibea
con eiuriae peles sitibus alicipitium quiam suntum quam rem ut dolor
sinti ipitas aruptatia debitis inctotati con cus autem.

Inctotati con cus autem

Um dolorem quo venia des eiciae officab inis antiumquis eicte volesero vel
endenis sumguam ant faccae officiis essequi odio di cus dipictem dolum
quiatem ea voloruptibea con eiuriae peles sitibus alicipitium quiam s

66 (14

Essequi odio di cus dipictem Essequi odio di cus dipictem
dolum quiatem ea voloruptibea dolum quiatem ea voloruptibea
con eiuriae peles sitibus con eiuriae peles sitibus
alicipitivm quiam. alicipitium quiam.

Name Surname Name Surname

Charge, oranisation, country... Charge, oranisation, country...

18



Brand guidelines Elements

Icons

The four pillars A :
C ®

CONSULT ADVOCATE INVOLVE AMPLIFY

Examples of icons

The icons below were created for the Our Views, Our Voices website. You can use them as inspiration to create icons
for your alliance’s activities and initiatives.

A
o .y i »

Civil society Government Health care delivery

Strong civil society and Support and resources
networks

>

Inclusion of NCDs in Engagement of civil society Role in accountability
health emergencies and communities initiatives

Our Views, Our Voices 19



Brand guidelines

Icons

@) @)

e

Strong and integrated primary
healthcare

Training opportunities

Single-ink icon examples

Access to essential NCD
medicines

Supportive organisational
policies

Inclusive health systems

nnnnn
O

Political commitment

ﬁy
Increased health and NCD
financing

OOO@

af

Recognition of expertise and
leadership

Elements

Cost-effective NCD
prevention strategies

&
o)X

i

Opportunities and platforms
for involvement

.

) Q nnnmn
nnnann
5

Our Views, Our Voices 20




Brand guidelines

Images style

Movement

The use of images is a central part
of the Our Views, Our Voices brand
and narrative. The use of different
types of images can present the
issues addressed by the initiative,
the work it carries out, and who
benefits from it.

The brand uses bold, positive
photos, “with a human face”. The
aim is to grow the narrative around
how Our Views, Our Voices aims to
put people first.

See examples here.

Our Views, Our Voices

Communities

People

Events

Elements

21



Brand guidelines Applications

Applications | Website

Our Views, Our Voices 22



Brand guidelines
Applications | Social Media

[ Linkedin

© OUR

® VIEWS,

C OUR
VOICES

300 x 300px

Cover Image
1536 x 768 px

Company Photos
900 x 600px

Our Views, Our Voices

© OUR
2 g5ws
S vorces Our Views, Our Voices

;g,:g:ws Our Views, Our Voices

7 voices

#NCDvoices

ADVOCACY AGENDA
OF PEOPLE LIVING WITH NCDs

#NCDAF2017
COC

Applications

23



Brand guidelines

Applications | Social Media

u Twitter

C© OUR
© VIEWS,
C OUR

VOICES

400 x 400px

Cover Image
1500 x 500 px

! Margins for mobile (dotted line)
\ Top and bottom: 40 pixels
. Right and left: 120 pixels

: ™
Twiter cards
800 x 418 px
800 x 800 px

N J

Our Views, Our Voices

< OUR

® VIEWS,

< OUR
VOICES

Laborest, volut dolore pos moluptatet
vollacest,Sequibea tureicia et dolupit
aut esequam alitat.

Caecum quam, aut prae rae porpore
es sincidunt ut fuga.

Applications

24



Brand guidelines

Applications | Social Media

Facebook

170 x 170 px

Cover Image
720 x 315 px

-

1200x628px

1200x1200px

Our Views, Our Voices

Applications

25



Brand guidelines

Applications | Email signature

Logo, website and social media icons (image)

Applications

Legal disclaimers can be included under the corporate signature.

Dear Sally Blue,

Ures esequiatur, aut omnimet dollab iduntecusam arumaqui deliscidebis sequis eari
volupta quae. Icitis erovid qui te dolupic to estio is a ea con nonseque et ut dellupic
tem lab inventiis dicipsa nderchicia et modit et adistib usamend itibusdam iducia
et et invenem doloritio est.

Thanks

Name Surname
Position

Our Views, Our Voices

An initiative by the NCD Alliance and T:+00 000 000 000
people living with NCDs M: +00 000 000 000
C© OUR .
website.org
S i -
VOICES

Our Views, Our Voices

Dear Sally Blue,

Ures esequiatur, aut omnimet dollab iduntecusam arumqui deliscidebis sequis eari
volupta quae. Icitis erovid qui te dolupic to estio is a ea con nonseque et ut dellupic
tem lab inventiis dicipsa nderchicia et modit et adistib usamend itibusdam iducia

et et invenem doloritio est.

Thanks

Name Surname
Position

Our Views, Our Voices
An initiative by the NCD Alliance and
people living with NCDs

O OUR

® VIEWS,

< OUR
VOICES

ADVOCACY AGENDA
OF PEOPLE LIVING WITH NCDs

T.+00 000 000 000
M:+00 000 000 000

website.org

26



Brand guidelines

Applications | Power Point Presentations

LLL

Name lorem Ipsum
XX/XX/2020

Our Views, Our Voices

#NCDvoices

lhilliq uatioratio venist enihit endant
Sitibus alicipitium quiam suntum

Atquias ab incti conserum nist aborpor ionsed es que cus ne coritat
ionsercit, te dianditatur, omnis voluptiae cupta ad qui blatquam
doloribus sitaquam, cum dolorem qu:

- qui iliaepudis et is ad modicaturit,
- evenia des eiciae officab inis antiumquis eicte volesero
« vel endenis sumquam ant faccae officiis essequi

Dpictem dolum quiatem ea voloruptibea con eiuriae peles sitibus
alicipitium quiam suntum quam rem ut dolor sinti ipitas aruptatia
debitis inctotati con cus autem.

THANKS

Applications

CERIBUSME

LABI NORUM

. #ih

Q

inequo vividit aute mena, oc, pro ceribus
silinpro, ca; nossulin illego norum quam.
Ipsandae cus. Am expe id quis sae ditis

To learn more about the Advocacy Agenda of People Living with NCDs

and how you can take action, visit

ncdalliance.org

27



Brand guidelines

Applications | banners

The icons bring dynamism to our
visual identity, and are one of the
main graphic elements defining
our brand.

Our Views, Our Voices

Click here to access to

C®C
OUR VIEWS, OUR VOICES

An initiative by the NCD Alliance and people living with NCDs

\ COMMUNITY CONVERSATION GUIDE

available in English, French and Spanish

§9 3?%'3/5, Online consultation on UHC and NCDs
< %ﬁ:gs for people living with NCDs.

Have your say!

An nfative by the NCD Aliance
and people lving with NCDs.

This survey aims fo gather data on the experiences and priorifies of those living
with, and affected by, NCDs in advance of the first UN High-Level Meeting (HLM)
on UHC that will be convened in September 2019.

Results will feed into broader advocacy efforts being conducted by UHC2030

and the civil society engagement mechanism, which are leading
advocacy for the UN HLM on NCDs,

PLEASE
COMPLETE THE
SURVEY BY
FRIDAY
29 MARCH

Survey available in Arabic, English, French and Spanish

()NCDAIIiance #NCDvoices #NCDs  #HLMUHC

MEANINGFULLY INVOLVING PEOPLE LIVING WITH NCDs

What is being done and why it matters

B = %
i \
o oo
=
" Noo
nnnannk k

Eokel
OUR VIEWS, OUR VOICES (} NCDAlliance © © @ #Ncovoices  #enoughNCDs

| heard moving stories. | learnt a great
deal ... it gives us a lot of strength to
continue defending our rights as patients.
Larreq, Argentina,
ICDA Our Views, Our Voices

12017

N\
() neoatiance R CDATI01

ADVOCACY AGENDA OF PEOPLE LIVING WITH NCDS
Simply talking to people who have this
condition can be a form of empowerment.
It really does help a lot.

‘Community Conversation participant,
Philippines
”

7 OUR
VIEWS,

VOICES

~
A initafive by the NCD Alliance C) i
i oy () NCDAlliance

#NCDAF2017

#NCDvoices

#NCDvoices

#NCDvoices

ADVOCACY AGENDA

OF PEOPLE LIVING WITH NCDs

#NCDAF2017
1
OUR VIEWS, OUR VOICES

nnnnnnnnnnnnnnnnnnnnnnnn  peopl ing ith

Applications

28



Brand guidelines Applications

Applications

Q OUR

~ VIEWS,
OUR

C VOICES

An initiative by the NCD Alliance.
and people living with NCDs

INVITATION

?
O

Speaking up: Amplifying the voices of lived experience
BREAKTHROUGH

in the movement to #BeatNCD: . .

€ movement 1o oS BREAKFAST 1 C . bout th The Our Views, Our Voices

earn more about the . e . .

Interactive complement to the official program of the WHO Global Conference on NCDs THURSDAY > ::;"peo';'{:;]‘:r:;;:ﬁ':‘égi:"" ¢ views, experiences dlg“a' ploﬂorm IS NOW llve!
BREAKTHROUGH BREAKFAST 1 19 OCTOBER 2017 and perspectives of ) =
THURSDAY 7:30-08:30 people living with 5»:
19 OCTOBER 2017 NCDs as they call 3‘}((‘9
VEBEEED for action.

Q

Radisson Victoria Plaza,
Palas Atenea room, 25th floor

ourviewsourvoices.org

& o L1 (2 Radisson el J00X ) weonince
A '

é #NCDvoices #NCDvoices
cHAR

Ms Deborah Chen, Execuive Director, P v jth NCDs are powerful agents of change, capable of . .

Heart Foundation of Jomaica, Board it lived xperionce fo rench ofers reak down Interactive complement to the official program of the WHO Global Conference on NCDs

member, NCD Allance

stigma and discrimination. Their . . . . . .
PANELLISTS are essential fo inform laws, pol . fy
e o e s o e Speaking up: Amplifying the voices of lived experience
R D e vn™ | ond focive. This Breakirough Breckiat il shore th il Tndings in the movement to #BeatNCDs
Committee of Our Views, Our Voices. of the NCD Alliance consultation of people living with NC part of
of Health of Chile (tbc) of the lived experience 1 ngthen the NCD response, debate

what meaningful involvement means and share examy hat this People living with NCDs are powerful agents of change,

Dr Cesar Antonio Nunez Zuniga,
Regional Director of UNADS Lafin looks lie in practice.
American and Caribbean Regional

capable of leveraging their lived experience fo reach

CHAIR others and help break down stigma and discrimination.

This Breakihrough Breakast is organised by the NCD Alliance, a

] participant ofthe WHO Global Coordination Mechanism on e Prevention Maisha Hutton, Healthy Caribbean Coalition Their views and perspectives (#NCDVoices) are
e Rz on By Secyry Sonero and Confrol of NCDS PANELLISTS essential fo inform laws, policies, healthcare services
Global Advisory Committee of Our Views, Ms Rakiya Kilgori, Diabetes Association of and any other systemic decision that regards them.
CUREES } Nigeria, member of Global Advisory Committee of Their successful participation stands fo make the NCD
s < OuRrR S Our Views, Our Voices initiative response more urgent, more accountable, more robust
Eomdw,mhnn/:ech::m‘sm’ o the ® glEW d Ms Katie Dain, CEO, NCD Alliance and effective. This Breakthrough Breakfast will share the
D”e::::::,:"j’;::m‘i:iw < VOICES - Dr Carmen Castillo, Honorable Minister of Health inifial findings of the NCD Alliance consultation of people
e e O nepatience of Chile living with NCDs as part of its Our Views, Our Voices

Dr Cesar Antonio Nunez Zuniga, Directr initiative, and willdiscuss how fo hamess the power of

Regional Support Team for Lafin America, UNAIDS the lived experience fo strengthen the NCD response,

debate what meaningful involvement means and share

m hitp//bitly/2g8M1d Ms Anne-Lise Ryel, CEO Norwegian Cancer
examples of what this looks like in practice

Society, member of Global Advisory Committee of

Our Views, OurVoices nfiafive This Breakthrough Breakfast is organised by the NCD

a’:ﬁ:’; g:;;“;’;':iz‘f:n’ 'A';\Z;‘e;"e:‘:‘g'nfﬁ:e Alliance under the auspices of its role as a parficipant
inati i
of the WHO Global Coordination Mechanism on the

Prevention and Control of NCDs

Prevention and Control of NCDs.
Dr Mark Barone, Technical Adviser, Medironic
Foundation

fRsvp | L\} NCDAlliance

Views, Our Voices

The Our now live!

PR digital platform is

and people living with NCDs

Learn more about the

they call for action.

Visit ourviewsourvoices.org
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Advocacy Agendas

examples

These are examples of the layout

and typographic style being applied é?‘éggé&YLﬁ,?ﬁgDA
to various document types. WITH NCDs

) e by h e At e O NCDAlliance
oot

Advocacy Agendas National
Alliances, Ghana, India,
México and Kenya

Agenda de incidencia de
personas que viven con ENT
en México

The Advocacy Agenda of
People Living with NCDs
in Kenya

The India Advocacy Agenda
of People Living With NCDs

The Ghana Advocacy Agenda
of People Living With NCDs
Examples of agendas

published between 2017

and 2019. Starting in 2021,
please use the information
on p.11 for logo placement.

iNuestra Vision,
Nuestra Voz!

OUR
g VIEWS,

< OuR
OUR ® VIEWS,
< VOICES Qow e
b c o
AT o AL ONCnAHm ce D s O"“’““"‘“ OURSngOI\J;VZICES
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Examples design covers.

Our Views, Our Voices

Applications

MEANINGFULLY INVOLVING
PEOPLE LIVING WITH NCDs

What is being done and why it matters

Q OUR
® VIEWS,

Towards an inclusive NCD agenda

A COLLECTION OF LIVED
EXPERIENCES FROM AROUND

THE WORLD

Q OUR

® VIEWS,
T VOICES

and people living with NCDs.
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Applications | Publications inside pages

These are examples of A4 design
and typographic style, colour,
image... applied to the inside
pages of a publication.

Margins

Top: 30 mm
Bottom: 20mm
Outside: 20mm
Interior: 30 mm
Columns: 2
Medianil: 8 mm

Our Views, Our Voices

Sunt que nulpa nem nonserum inctur sum lam
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Elements
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volesero vel endenis sumquam ant facc
quiatem ea voloruptibea con eiuriae peles
dolor sinti ipitas aruptatia debitis inctotati

Inctotati con cus autem
Um dolorem quo qui iliaepudis et is ad n

dolum quiatem ea voloruptibea con ei
alicipitium quiam s

Sitibus alicipitium quiam suntum
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sitib
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s autemol omnihil iaspelesti

ionsed es que cus ne coritat ionsercit, te
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ia des eiciae officab inis antiumquis eicte
fficiis essequi odio di cus dipictem dolum
us alicipitium quiam suntum quam rem ut
conicus autem,

odicaturit, evenia
des eiciae officab inis antiumquis eicte valesero vel endenis
sumquam ant faccae officiis essequi odio dii cus dipictem
riae; peles sitibus

Inctotati con cus autem
Um dolorem quo qui iliaepudis et is ad
odicaturit, evenia des eiciae officab inis
antiumquis eicte volesero vel endenis
sumquam ant faccae officiis essequi
odio di cus dipictem dolum quiatem ea
oloruptibea con eiuriae peles sitibus
alicipitium quiam s

Sunt que nulpa nem nonserum inctur
sum lam apienet volupta spellac cullest
enduntiatiis quatia nullenecae voluptas
entiisque venda accus aut eriorectis
id quam, tem quideritat et magnatem
quidelluptis disquo que quissinctae. Itat.

digendio. Aperia volore nos as ea qui
cullorem at utasitae optaque et volut
autendus dendenim essitate non cullor
renitatia natendit del moloreperro tem
sit ut alias idusa serae et accaest, cum
reperferum eost expedit, cuptia ilia nis
dolecum quo blate nume nonsere, nosam
estrum etur? Qui con prerepe ditat.

Menis aut laut explace riaecum enet
quis elessunt voloria quia parum que od
quiamendia conecus estis que non pa
imint.Temos pore volorep erspit aut etur,
sit laut omnim quiae. Dant harciducid
maion esequisci
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Inctotati con cus autem
Um dolorem quo qui iliaepudis et is ad
modicaturit, evenia des eiciae officab inis
antiumquis eicte volesero vel endenis
sumquam ant faccae officiis essequi
odio di cus dipictem dolum quiatem ea
oloruptibea con eiuriae peles sitibus
alicipitium quiam s
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Applications | Large format

The icons brings dynamism to our
visual identity, and are one of the
main graphic elements defining
our brand.

These are examples of rollup

85x200 cm
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An initiative by the NCD Alliance N N
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and people living with NCDs
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? An initiative by the NCD Alliance
and people living with NCDs

OUR VIEWS, OUR VOICES is an initiative by the NCD Alliance and people living with NCDs that seeks to invite people from all over the world living
with a range of different NCDs to share their views, take action, and drive change.

Contact us at
ourviewsourvoices@ncdalliance.org

For more information, please visit
www.ourviewsourvoices.org

The NCD Alliance (NCDA) is a unique civil society network, dedicated to improving NCD prevention and control worldwide. Today, our network includes
. NCDA members, national and regional NCD alliances, over 1,000 member associations of our founding federations, scientific and professional associations,
(\ \ NCDAIlliance g g p
. -

and academic and research institutions. Together with strategic partners, including WHO, the UN and governments, NCDA is uniquely positioned to
transform the global fight against NCDs through its core functions of global advocacy, accountability, capacity development, knowledge and partnerships.
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